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FOR MORE EXPERT
WEDDING ADVICE, GO TO
BOSTONMAGAZINE.COM.

TIPS, TRICKS, AND ADVICE

“My jobis to help them

zeroin on what reflects
their style and spirit.”

ARLENE CRONK, STATIONER

PHOTOGRAPHS BY
DAVID YELLEN
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Invitations are
just paper, right?
Wrong. Local
stationer Arlene
Cronk explains
why theright
design makes all
the difference.
BY TERRI TRESPICIO

AN INVITATION isjust
anotherletterlike a
wedding gownis just
anotherdress. And as
with your attire, the
process of finding the
right one canbe fraught
with challenges.
Whyissuchalittle
thing soimportant?
Accordingto Arlene
Cronk,a20-year
industryveteran who
owns Invitations &
Companyinthecity, it
marks the start of the
weddingitself. “This is
where the excitement
begins,” she says.
“Youwant people to
say, “There’snoway
I'm missing this!””
Here, she explains
howto pick the right
combination of pieces
withoutdriving
yourselfbonkers. >>
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[t seems like a simple thing: You let
people know you're getting married, and
they say whether they’re coming. But
what else can an invitation accomplish?
The best invitations reflect the soul of
the couple—and the style of the wedding
itself. Ifit’s a Saturday night at the Boston
Harbor Hotel or the Four Seasons, you
don’t want the casual-looking invite
youd use for abeach wedding. Other-
wise there’s a disconnect, like wearing
sneakers with a ball gown.

When should you start thinking about
wedding invitations? As soon as you
get engaged?

It’s best to visit a stationer about six

to seven months before the wedding.
Save-the-date cards need to go out six
to nine months in advance, and invites
should go out eight weeks prior to the
event—six weeks at the very latest.

How long does it usually take for couples
to find the one?

Don’t expect to get it squared away
during your lunch break. Give yourself
afew hours to browse, and take some
time afterward to think about it. I
worked with one couple for six months
to create an invitation in three different
languages that featured an original oil
painting of the couple created by the
groom. Obviously, that took some time
and planning.

But most stationers have books and
books of invitation designs! How do you
narrow down the choices quickly?

I ask couples what kinds of things
appeal to them, what wedding invita-
tions they’ve seen and liked (or didn’t).
The conversation can go beyond
stationery; I might even ask what type
of furniture they like. My job is to help
them zero in on what reflects their
style and spirit.

= ; Are people still sending confettiin a
D 7 tube? What are today’s hot styles?

E R I C B A F\ R \[ Ha! Well, it used to be white or cream
PHOTOGRAPHY with formal script and centered text—
end of story. But color is big today.
Chocolate brown and light blue were
www.EricBarryPhotography.com very popular afew years ago, then
’ ' - chocolate and pink, then lavender.
Now, instead of chocolate, we’re
617.733.7444 seeing gray and taupe with an accent
color. Black-and-white brocade is hot
now, too—it’s a vintage, damask look.

Wellesley | Boston | Travel
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Custom is also big. Today’s couples
want something that’s one-of-a-kind.

What requests get your eyes rolling?
Itry not to jump out of my seat when a
couple tell me they want to do an RSVP
postcard instead of one with an enve-
lope.Itell them that if someone wants
to send their regrets, they may also
want to send a check. They usually go
with the envelope.

What makes a high-end invite

worth more money?

It could be the printing method:
Engraving and letterpress are more
expensive. The quality of the paper,
the ink color, a custom envelope,
design time—those all affect price. So
do embellishments like silk, ribbon, or
crystals, because of the cost of materi-
als and the labor involved.

Whenis it worth it to splurge?

The invite is the first thing people see.
If you’re having a high-end wedding,
you want to set the right tone.

If clients are torn between invitations,
how do you break the tie?
Sometimes the bride will ask her

Y J groom, “Which do you prefer?” And
ou re tke Stﬂx- @4%& nwe ll 'Set Ijump in and ask how important the
. & .él invites are to each of them on a scale of
an increceole s tﬂg e ﬁoz %Ou- 1to010. Ifhe thinks they’re al and she

thinks they’re a10, it’s clear who should
have more say in the decision.

(U offer a choice of dramatic,
unusual settings throughout the North
Shore to accommodate up to 350
guests in unforgettable style. Choose
the location and we’ll handle all the
details so you can shine.

Any tips for filling up the room without
over-inviting?

Some couples have an A list and a B list
of invitees, meaning if they get regrets,
they’ll send out more invitations. If
you go that route, don’t make the RSVP
date too early, or else the person invited
late will know it. Date the RSVP card
four weeks in advance of the wedding
so you'll have more leeway.

Ever worry about competition from Web-
based DIY services?

There are clear advantages to work-
ing with a professional: They know the
etiquette, and they know the printers.
Sure, people may go online to do house-

Lo SR L warming invites, but weddings? I don’t
g - 1 1 it.
HAWTHORNE HOTEL oresieepovent
On the Common, Salem, MA * (978) 825-4358 * www.HawthorneHotel.com INVITATIONS & COMPANY, 617-227-2127,

BESTINVITE.COM.
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